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COMMUNICATION LABOR FIELD
 
Research Team

Research Director: Marcelo Belinche.

General Coordination: Patricia Vialey. 

Research Professors: Leandro De Felippis, Elisa Ghea, Ana Maria Roche and Gladys Manccini. 

Research Students: Julieta Messina, Rossana Viñas, Analía Osaba and Paola Palmisano. In the last years, the Social Communicators labor field has shown several variations, which have, complexed it. From the technological advances, the social, political, economic transformations to the educative reforms opened spaces of new practices. Simultaneously, the conjuncture of each country assigned different challenges to it from its specific problematic and realities. 

In Argentina, it assumes its own characteristics which have generated debates as much in the academy - theoreticians and specialists of communication - as in the concrete field, that is to say, in doing professional. 
Another boarded question in this opinion interchange was centered in the role of the Social Communicators and their professional exercise; to be precise, how, in this new situation map, they are inserted in the labor field. 
The premises more commonly worked, leave from the observation without establishing a definition of how the labor field conformation takes place. 
In its first stage, this project tried to approach the professional conformation, from establishing: 
- a present description of its components and characteristics (in order to know and to recognize the possibilities and variants that constitutes it) 

- to investigate in the causalities, in order to establish an analysis that allows defining projections. 
The knowledge of the field constitution gives a reference frame that is the departure point to investigate in the problematic about the professional formation, the professional exercise characteristics and the labor market. 
With a practice point of view, the research project, "The labor field conformation in Argentina", raises a critical study that goes beyond the common places. Therefore it proposed a "case study", that is to say, to analyze which is the reality in which the communication professionals who are graduated from the Faculty of Journalism and Social Communication, National University of La Plata, are inserted.
The first step, in this sense, consisted in collecting concrete data in several graphical, radial, televising and electronic media from the private and public scope. Then, and after having analyzed this information, a particular investigation based on inquiries and interviews with graduated students was made.
Data of the Permanent Home Inquiry indicate that young people with university diploma are those who have suffered more the recession effects: in 1998 were 8000 the ones who have diploma but could not find a job; in 2001 they were around 30.000. 
Although the indexes do not arrive at the levels that affect the rest of the population, unemployment for the university graduated ones, according to the report, tends to increase. That was confirmed with the results of the research "Occupational Superior Education Graduated Profile", made by the National Ministry of Education in the 2002, with a sample of 3041 cases in the whole country.
The study indicates that the unemployment index between those who had university diploma in 1990, was only the 1,6%. Ten years later, in the 2000, it was the 7,8%. Within this number, the communication graduated ones compose the majority strip with more difficulties in the labor insertion, which constitutes 20,4%. 
These numbers disturb the institutional sector that tries to articulate the relationship university-market, in order of not putting the first under the second, but looking for an intermediate point. Point that implies the formation of a critical professional but able to evolve more and more in the hostile professional field.
In addition, the knowledge of the field constitution gives a reference frame that is the departure point to investigate in the problematic about the professional formation, the professional exercise characteristics and the labor market at the argentine present time.
In this sense, in the 80's the establishment of the democratic system opens a new stage. The communication professionals not only found spaces in the actually political management and, but, in addition, they promoted debates around the communication role in this context. 
In this process, the universities were not other people. The restoration of the democratic institutional life allowed that these recovered teaching spaces and, little by little, investigation areas too. Investigation that develop and approach the communication to the knowledge scope. 
The appearance of new communicational necessities gave the possibility to the development of the planning and the management of these processes from the State, the ONG and the private sector, that impelled and executed projects on the subject. 
Nevertheless, and paradoxically, in the 90´s this great advance had its opposition with the mass media privatization. The formation of multimedia and oligopolical companies didn't generate more space labor; on the contrary, reduced the demand of permanent professionals. Yes, new labor categories appeared: contracted, collaborators, pasantes, scholarship holders. 
On the other hand, the importance of the communication in the "telecommunications age" promoted, with the educative reforms, its incorporation in the average education curricula. Thus teaching was constituted, and is in the heat of expansion, in an important piece of the labor field board. 
Finally, another contribution came with the technological innovations. Its maximum manifestation happened with the appearance of the network of networks. Although, not yet absolutely valued like a labor insertion scope for the communicator professionals, the electronic press is developed quickly with force.
The labor field: description and problematic 

Case study
To investigate the labor field conformation supposes a critical boarding to investigate the concrete field. That is to say, in which scope the professionals of the communication are inserted.
Searching this objective, the research team whom executes the project, made in the 2002, a survey about the Faculty of Journalism and Social Communication (U.N.L.P.) graduated student's insertion, formed with the curricula 77, 89 and 98.
The election of this method was from understanding it, like an instrument for obtaining of initial data that contributed to the description of the field conformation. So the graduated ones, from their reality and with the racconto that they did of their professional and labor trajectory, allowed establishing the study object definition frame. 
The survey objective did not have like purpose, to obtain a simple sample. On the contrary, it tried to delimit the components and the areas that integrate and that have arisen within the actual labor field, in order to approach to its complexity in the professional exercise. Therefore, the intention was to obtain a representative sample of the values that appear in the universe.
At the beginning, a data to consider is that the graduates from this Academic Unit have formed with dissimilar curricula; therefore, its formation profile is also dissimilar. In addition, they entered in the labor circuit in different conjunctures. 
This reference also allowed revealing how it has been defined, according to the social, economic and political stages, the social communicator role in the last years.
The resulting data of the study allowed describing how is the labor field from the voices that are part of it, from the ones that are inserted in it. 
From the sampling done on 100 cases (see picture 1), the first conclusion was that at the present time, 79 works. From this 79, only 70 exert in spaces related to their professional field. This insertion acquires another meaning to the objectives of the study, when considering that only 59 exert specifically in the field and 11 in a spaces a little bit related to it (see picture 2).
Labor Situation:
(Picture 1)
	Work
	Don't work
	Total

	79
	21
	100


Relationship between job - social communication field:

(Picture 2)
	Specific from the field
	Not so much related with the field
	Not related with the field
	Total that work in relation with the field
	Total

	59
	11
	8
	70
	100


Besides, it appears like a constant, because of the economic necessities, professional expansion and joint between the different areas from the communication field, some professionals who work in several areas at the same time. 
From the collected data it is possible to affirm that: 11 graduates declared to be in institutional press and teaching; 7 in the institutional press, media and teaching; and 10 in media and teaching. In summary, 29 are exerted in one specific area in the field, whereas the others 41 work simultaneously in two or more (see picture 3).
Insertion and professional exercise per field areas:

(Picture3)
	Exercise in 1 area
	Exercise in 2 or more areas
	Total

	29
	41
	70


Advancing a little more in the results, related to the labor field sectors in which they exert, it is in the public sector where there are more graduated inserted, because 41 works in it, the 18 in the private one, 10 in both and 1 in an ONG. 
On the other hand, the result of the insertion places indicates that there are 58 in the teaching scope (20 exclusively dedicate to it), whereas 35 do it in the institutional press, 28 in media, 15 in planning and/or management. 
According to these data, the communication professional field contains professionals graduated, in three scopes: the education (public, private, formal, non-formal and informal); media (public and private); the institutional one (public, private and without profit aims). To investigate how it is the profession exercise is part of the analysis of its conformation.
Teaching and Investigation 
It is observed in the educative scope, that the development of the field has had a special impulse in the education and the research spaces. 
In this sense, the step taken from the Argentine educative system reform is significant. It incorporated the communication education in the General Basic Education (Educación General Básica - EGB -) and in the Polimodal, from considering the communication incidence in the society. 
This was a new insertion space for the graduated ones that wanted to exert teaching beyond the Superior level. But for the communication professionals the access to this sector was not easy. 
From the use of the Federal Law of Education, the subject Communication was incorporated to curricula's system, in the Social Sciences area, like an obligatory content. The bachelors in social communication, in spite of counting on a vast qualification in the discipline, paradoxically, were not the ones who were in the first position to take care of it. Teachers from other areas occupied those: geography, Literature, plastic, languages, among others. The argument to justify such incoherence was that the social communicators did not have the pedagogical instruction necessary to exert in that level.
In order to correct this deficiency, some institutions implemented the study in Social Communication Teaching.
But there is another problem in the EGB and the Polimodal level. The disadvantage is centered in the curricula's contents. The main problem is the curricular design disorganization. A lack of organization and curricular planning is demonstrated in the educative system because it doesn't define the communication like a specific and complex field; and it doesn't understand that it includes more contents that a newspaper, a radio program radio or a Web page production. 
Another important space is the Superior and Tertiary education. The insertion in this level is motivated, first, by the growth of the institution number that teaches the communication study. At the present time in the country there are more than 30 houses, without counting the tertiary institutes. And on the other hand, by the definition of its own field, the communication has started to summon specialized professional teachers. 
From some scopes, especially in public universities, because of the 90's investigation development, after surpassing the fight between this one and teaching, between profession / investigation, journalism / communication and theory / practice. In the academy, the teaching activity and investigation are more and more articulated every day.
The investigation quantitative and qualitative growth, and the option to exert it, it is demonstrated in the Faculty of Journalism and Social Communication from the National university of La Plata. 
Until 1994, 4 or 5 projects per year were executed by of 20 research professors. Today they are more than 150 the ones who are professionals (categorizados) and there are around 25 projects which are being developing, in addition to the works made by scholarship holders, tesistas, and non professional (no categorizados) professors and students.
The Media
The graduated insertion in the most traditional field, the mediatic one, indicates that 28 exert in it. In the graphic area 14, 5 in radio, 7 in TV and 2 in graphic and radio. From those, only 2 are dedicated exclusively to it; the rest exerts jointly in other scopes. But, contrarily, this is the sector with more insertion difficulties. 
Since the 90´s, the privatization process in Argentina divides the mediatic field, between private and public ones. The private ones, today, dominate the market and they play with the rules that they impose (competitiveness, profits, among others). 
In the actual Argentine context, only four or five groups control, produce and analyze the journalistic information. 
In front of them, individual projects, radial and televising proposals, small graphical publications, have little surviving possibilities, but they are an alternative for those who initiates the profession exercise. 
Media, as media companies, not only defined the news like a simple product but also they affected the professional exercise, signed, mainly, by the speed and the rating. 
Added to this, media, because of the 90's labor flexibility law, except for some exceptions, they offer contracts with a short term, which implies that the journalists, every 3 or 6 months, wait for the renovation verdict. 
Another media behavior, product of this policy, is to summon journalistic collaborators whose participation does not imply a contract. It is in this practice, where the own gestation capacity is in total evidence. 
To be versatile, for a communication professional, is a necessary condition to work in the actual media. This can be observed with clarity in the radial and televising activity, where a same person is perhaps the only one in charge to make tasks of production, conduction and edition.
The institutional scope 
The institutions, in the last years, have given a great development to the communicational areas that involve the journalistic practice, planning and management. The survey data indicate that in institutional communication, 37 social communicator's graduates work in the public sector, 10 in the private one, 2 in both and 1 in an ONG.
Who work in this scope; establish differences on how the practice in the state and the private sector is exerted. In the first one, besides being exhausted like an insertion space, it requires professionals able to work in, for example, how to compose the relation with the community, and, as well to establish clear rules inside the own institution; which implies much more than making internal and external press. This exigency requires, also, total knowledge to plan, to manage and to execute, concrete production actions. 
In the private sector, institutional press also refers to a work in internal and external communication, in order to reach the company objectives and its image construction. 
Nevertheless, in both sectors is where the Network and the electronic press use have been more developed. The Web design pages and publications on - line are part of the activities of those who exert in this scope. 
With the democratic opening in the 80's, the political practice incorporated the communication in a significant importance space. It is no longer a complement more, but than it is part of management projects. Thus, like in other times, the institutions had ceremonial area or ceremonial and press areas, now, they become independent and the communication areas proliferated. Besides, press and diffusion opened the door to the political communication.
In the same way that the mass media demand a creative professional with easy adaptation and capacity to solve problems, it is also a constant in the political press area too. And that is because the professional exercise implies a diversity of practices related to the media or planning, because it is a space where the communicational strategies conjugate with production.
Final considerations 
The results reached in the first stage of the investigation, whose objective was to establish a field description and characterization taking as a departure point surveys and interviews with graduates from the Faculty of Journalism and Social Communication (U.N.L.P.), give account of two clear situations. 
First, the media field reveals is saturated as a labor exit and in addition its wage supply is not encouraging. The State is occupied and, the surviving possibilities from communal to individual projects are only a few. 
In front of this scene, the communication graduates that 20.4% that the National Ministry of Education at the top of the unemployed people with diploma, it would seem that they are condemned. But, and on the other hand, this same reality impels the labor field margins to extend, new spaces are created and in some spaces, where the stands are occupied by strangers, it started a discussion about who are the ones who have to work there. 
In order to be to the formed like circumstances ask and to be according to the labor exigencies at the present time, the graduated demand update, improvement and qualification and, in addition, they learn to exert in multiple form, to cross different zones and to apply in them, common techniques. 
It is evident that the communication labor field has been put under the tension between the multimedia construction - its technological expansion and its capacity to influence in the public agenda - and the social communication development - like production, study, education and investigation space -. 
Both have installed the Social Communication like one of the central non-traditional disciplines in our country and all over the world in the last decades.
The professionals in this field have demonstrated resolution creativity and capacity for different problems. The challenge now is to continue with the tool development that allows letting advancing in the communication field consolidation.
Traducción: Rossana Viñas
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